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Beautiful packaging is not a luxury—it’s a must!

Research says that packaging—especially the label—
is usually the decision-maker when a shopper hits the
“buy” button.

Here are a few tips for sticking to a real-world budget
without compromising the beauty of your label...



Choose standard bottles

We love non-traditional bottles for their ability
to catch the eye and dazzle potential buyers, but
they do not fit into standard cartons, shippers or
gift boxes.

Every additional piece of packaging must be
custom-crafted to accommodate your unique
bottle—making it even more expensive!
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Use stock cutting dies.

Cutting dies are like cookie cutters—for paper.

A wine label printer will have several standard dies in
its inventory—most of which are rectangular. Using
stock instead of custom dies can save hundreds of

dollars.



Designers prefer tall labels on Bordeaux bottles and

short labels are an absolute must on Burgundy bottles.
A quick way to save hundreds of dollars is to use the
smaller label size on all of your bottles to eliminate a
second or third set of cutting and foiling dies

(often referred to as “tooling”).

You can still change colors and design, as long as

the tooling remains the same.
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y paper.
tities, high-quality paper does not significantly
rall label cost, but it does add very obvious
gance and sophistication.

Use “ice-breaker” paper.
If your wine will ever see an ice bucket, specify the “ice
breaker” version of your favorite paper. It will help prevent

buckling when submersed in water.

N

OKANOGAN VALLEY

2014

: - '”‘"‘*'“E“'S'H‘'%‘Tg,».siST ~
r . . SARgegy 1




Keep special finishes to a minimum.

Perhaps start with a metallic paper and add inks, rather
than paying for foil stamping. It's inexpensive, yet provides
the desired look. As budget allows, add luxurious finishes
such as embosses, spot gloss, and holographic films to

future print-runs.




Print as many labels as you can use at one time.
You get the best cost per label this way. Consider
printing all labels for the entire year at the same
time, even if you won't be bottling for months.




Spend for a nice cork.

It doesn’t have to be absolute top of the line, but

it must be nice. Colorful synthetic corks diminish
a wine’s perceived value.
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Make the most of

stock capsules.

Small wineries typically
don’t produce enough
to make a custom
capsule economical,
but they can buy
attractive stock
capsules. Color options
are limited, so design
the label to harmonize
with a readily available
color. The capsule color
should match the
artwork as much as
possible, so that the
finished package looks
intentional.



Once the labels are done, make sure they are applied

to the bottles uniformly and without wrinkles.

We don’t recommend hand application. We recommend
investing in good-quality rotary labeling equipment.
(Scott prefers Great Engineering’s equipment for its
durability.)
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